Assignments for seminar classes
The topics of the seminars on political imageology correspond to the topics of the lectures and the curriculum of the discipline, and therefore the issues brought up for discussion are focused on the most important aspects of the lecture course.
The educational objectives of the seminars in studying this course are aimed at developing: knowledge of the main directions of political thought, terms, concepts, etc.; skills in using primary sources and other sources of information on the subject; skills in making well-founded conclusions, mastering the technology of reasoning and arguing one's position on a specific issue; skills in using the acquired knowledge in professional activities.
One of the main means of achieving these goals is work in seminars. Here, group work is more effective, which activates students' activity based on the need for self-expression and debate and allows them to compare their knowledge with the knowledge of others.
It is advisable to consider one topic at each seminar. Due to the lack of training hours allocated to practical classes, several related topics were combined and brought out for one lesson.
In preparation for the seminar, students work through the lecture material, then study the main and additional literature. After this, the actual work at the seminars follows, during which the acquired knowledge is deepened and consolidated. At the next stage, during the midterm control, a number of the studied topics of the course are repeated and consolidated. This is the overall technology for studying the course "Political Imageology".
The specific nature of the discipline determines the possibility of conducting seminar classes mainly in a discussion form or in the form of specially prepared reports or papers. In the latter case, two opponents are assigned to the main speaker in advance, who must objectively evaluate the presentation, supplement it if necessary, and express their point of view on one or another aspect of the teaching under consideration.
The remaining questions are considered in the form of a frontal survey. The reports that students prepare for seminars are research work and therefore must consider the issues submitted for discussion in more detail. The reports are designed in accordance with the rules (on A4 sheets, a title page, etc.). In this case, the student comes out in front of the audience and retells the prepared material of the report in his own words, using quotes and excerpts from the text. After the end of the presentation, a discussion is organized. The students of the group can ask the speaker questions on the topic, ask for clarification of unclear points.
Additional literature is recommended for each seminar topic, with the help of which the necessary knowledge and skills are acquired. Preparing answers to seminar questions gives the opportunity to demonstrate one's knowledge and skills, is the most important condition for the emergence of dialogue as the most promising form of work at the seminar, as a form of communication between the teacher and the student and between the students of the group.

Module 1. Subject and functions of imageology
Seminar session 1. History of the formation of the category “image”.
The purpose of the lesson: to reveal the genesis and development of ideas about image
1. The image of the ruler in Ancient China, Egypt, India.
2. Human ideas about the importance of one's own appearance in Ancient Greece.
3. Representatives of the Middle Ages, the Renaissance and the New Age on the image of man.
4. 20th century: main directions of studying the image of the “public man”.
5. The modern stage of image study.
Task: Formulate the main features of a “noble man” according to Confucius (Confucius. Conversations and Judgments).

Seminar session 2. Imageology as a science.
The purpose of the lesson: to consider imageology as a special branch of theoretical and applied knowledge
1. Imageology: definition, functions.
2. The main scientific directions of imageology.
3. Subject and object of imageology.
4. Functions of imageology.
5. Principles and levels of imageology.
6. Laws of imageology.
7. The main directions of development of imageological knowledge.
8. Image concepts and methodological approaches to the study of image.
9. The place of imageology among modern sciences.
Task. Which of the sciences (imageology, cultural studies, psychology, political science) is able to identify common cultural guidelines and behavioral norms inherent in citizens of a country regardless of their ethnic and regional affiliation:
1. respect for power, including state power, for authority;
1. recognition of hierarchical relations between social strata and estates;
1. expectation of guardianship and care of the strong over the weak;
1. redistribution of wealth in favor of the weak and poor;
1. respect for different traditions and beliefs;
1. understanding of beauty in close connection with goodness and responsibility to society;
1. approval of collective efforts in work, in public affairs, and, on the contrary, a wary attitude towards individualistic aspirations, towards achieving one’s own well-being at the expense of others.
Correlate the definition of image with a specific approach to its analysis in various sciences (mark with a “tick” in the corresponding square of the table).
	Approaches to defining image
	Philosophy
	Imageology
	Cultural studies
	Psychology
	Political science

	Image is a part of national culture based on myths, symbols and stereotypes
	
	
	
	
	

	Formation of a positive attitude of the population towards the leader
	
	
	
	
	

	The image is the “I” of a person turned outward.
	
	
	
	
	

	A person's personality is of exceptional importance in shaping his image.
	
	
	
	
	

	The personality of a person is of secondary importance compared to the historical context that determines the goals of the existence of society
	
	
	
	
	



Seminar session 3. Structure and types of image
Objective of the lesson: to study the structural elements, functions and typologies of image
1. The concept of image.
2. Value and technological functions of image.
3. Functional characteristics of the image
4. Types of images in various areas of human activity.
5. Elements of personal image: environmental, habitual, verbal, kinetic, materialized.
6. Managing individual image: verbal and non-verbal communication, physiognomy, color scheme.
7. What is charm?
Exercise.
1. Try to formulate the rules of "fluid radiation" yourself.
2. Group game: anti-charm.
Each participant is given a piece of paper with the name of a repulsive role that he does not yet know. For example: "Rude", "Slob", "Fool", "Liar", "Greedy", "Traitor", etc.
Instructions: Imagine that you are a tourist group and have arrived at a hotel with several 2- and 3-bed rooms. Get settled into your rooms according to your roles and help your neighbor(s) understand the role they are playing without calling it by leading judgments and questions.
The technique provides new experience to the game participants.

Seminar session 4. Image creation mechanisms
The purpose of the lesson: to reveal the specifics and possibilities of targeted image formation
1.Features of the positioning process.
2. Identification and congruence as tools for creating an image.
3. The concept of stereotyping.
4. Persuasion and suggestion as ways of conveying information.
5. Myth-projecting.
6. Specifics of the exaggeration mechanism.
7. Motivation as the objectification of needs.
Task. Our strength is in archetypes: characterize the universal basic archetypes that ensure a leadership position, influence, and social success. What is important for public interaction, what is necessary for the brightness of the image carrier and the durability of the imprinting of his image?
· Magician → ability to do the impossible → Confidence
· Angel → purity, infallibility, claim to truth → Morality
· Hero → strength, masculinity, readiness for self-sacrifice → Courage
· Chief → wisdom, ability to take responsibility → Leader
· Father → strength, strictness, exactingness → Activity
· Mother → kindness, care, attention → Love
· Devil → a force that is difficult to resist → Aggression

Seminar session 5. Image-making as a field of activity aimed at creating the desired image.
The purpose of the lesson: to reveal the essence and meaning of image-making.
1. Goals and objectives of image making.
2. Techniques for creating an image effect (using fascination, attraction, etc.).
3. The main components of image design.
4. Principles of imaging.
5. Professional qualities of an image maker.
Exercise.
1. Workshop "Answers to Questions"
The goal is to teach the ability to formulate questions and answer them.
Task: prepare questions on the topic: "Image of an image maker" and your own answer options. Two groups that take turns asking each other questions answer them. Assess the correctness of the question, the accuracy and reasoning of the answer, the speed of response to the questions received.
2. Psycholinguistic technique: imagine the desired image and the existing one. Come up with a story about how to move from one image to another. The story will reveal the mechanisms for achieving the desired image.

Module 2. Fundamentals of political imageology
Seminar session 6. Specifics of the subject of political imageology .
The purpose of the lesson: to consider political imageology as an independent branch of political science
1. Problems of formation and development of political imageology as a science.
2. Definitions of political imageology.
3. The subject of political imageology.
4. Theoretical and methodological problems and tasks of political imageology.
5. Features and prospects of political imageology
6. The place of political imageology among scientific disciplines.
Exercise.
Relate the following definitions of political image to a specific approach to its analysis in various sciences: philosophy, cultural studies, sociology, imageology, psychology, political science.
Approaches to defining image:
· political image is a part of national culture based on myths, symbols, stereotypes;
· formation of a positive attitude of the population towards the leader;
· image represents the outward-facing “I” of a person;
· a person's personality is of exceptional importance in the formation of his image;
· The personality of a person is of secondary importance compared to the historical context that determines the goals of the existence of society.

Seminar session 7. Objective and symbolic aspects of image
The purpose of the lesson: to explore the image as reality and simulacrum
1. The real, symbolic and informational world.
2. Politics as a process of generating symbols. 
3. Symbolism of the hero: from myth to the present day.
4. Political roles.
5. Image as a specially formed political image to achieve goals.
6. Image as a real image that expresses the essence of a politician in a concentrated form.
Task: Give examples of a motto, slogan of a person, organization, etc. Come up with your own motto and slogan.

Seminar session 8. Political image: specifics and functions
Objective of the lesson: to explore political image
1. Political image and image in politics.
2. The nature of political image
3. Specifics of political image.
4. Types of political images.
5. The main mechanisms for forming a political image.
6. Leading approaches to understanding the structure of political image.
7. Factors in the formation of a politician's image.
8. The content of corporate political image.
Task. Describe the political image as a public image. What are its features and meaning?

Seminar session 9. Image modeling as a process.
Objective of the lesson:
1. Indications for the need to work on your image.
2. Features of image modeling. 
3. Image as a specially modeled , purposeful “reflection of a reflection”.
4. Three approaches to image modeling.
5. Seven components of image modeling.
Task. Try to evaluate your personal image. Do you need any changes in your image?


Seminar session 10. Actualization of the mission of the media in the development of political image.
1. Basic characteristics of audiovisual communication.
2. The tendency of the media and political power to merge.
3. Rules for working with the press.
4. The most important features of political speech.
5. The Internet system and the role of virtual media in the formation of political image.
Exercise.
1. Identify the target audiences of different representatives of the information space: K. Massimov, V. Zhirinovsky, I. Khakamada, B. Yesentaeva) (from television programs, talk shows, speeches, articles in newspapers, the Internet, radio channels).
Module 3. Typology of political image
Seminar lesson 11. Political power and its image.
1. Distinctive features of political power.
2. Characteristics of political power
3. Models of the image of government structures
4. Psychological wars in image formation and the role of propaganda in forming the image of power.
5. The specifics of combating the distortion of the image of power
6. Trends in the formation of a positive image of power.
7. Factors influencing the formation of the image of power.
8. The level of legitimacy as an indicator of trust in government bodies in society.
Task. Describe the image of political power in Kazakhstan; highlight positive and negative features. Justify your opinion.

Seminar session 12. The image of a leader against a political and non-political background.
The purpose of the lesson: to reveal the specifics of the image of a political leader
1. Symbolic models of heroism are specific foundations for constructing the image of a political leader in various states.
2. Basic criteria for assessing the personality of a political leader.
3. Typology of ideal political leaders (based on legitimacy).
4. The concept of self-presentation. Rules of communicative interaction and rules of self-presentation.
5. Psychological mechanisms of perception of a political leader.
Exercise.
1. Give examples of the main image types of Kazakhstani politicians.
2. N. Machiavelli in his treatise "The Prince" outlined the important, from his point of view, features of the head of state. Highlight the main ones. Are these features in demand in modern society?

Seminar session 13. Formation of the image of a political party.
Objective of the lesson: to explore the main characteristics of the image of a political party
1. The main components of the image of a political party.
2. Factors influencing the formation of the image of parties.
3. Basic requirements for the formation of the image of a political party.
4. The role of “symbolic capital” in politics and the symbolism of a political party.
5. Tasks of party image.
6. The image of the party and the image of the electorate.
7. Populism as part of the image of modern political parties.
Task: Building an effective image strategy for a political party in the election process and in the inter-election period.

Seminar session 14. Internal image of the state.
Objective of the lesson: to define the content of the concept of "internal image of the state"
1. The concept of state image.
2. The image of the state as a reflection in the consciousness of citizens of the real situation in the country.
3. The main functions of the country's image
4. Two groups of state image factors.
5. Mythological element of the state image.
6. Primary and secondary image of the country.
Exercise
1. List the main requirements for the country's image. Determine which of them are most significant for Kazakhstan.
2. Try to formulate your own definition of the image of the state.

Seminar lesson 15. External (international) image of the state.
The purpose of the lesson: to highlight the leading aspects of the international image of a state
1. "The political image of the state" and "the image of the state in the global political space".
2. Factors in the creation and positioning of a country’s image in the modern political space.
3. Theoretical models of state image.
4. Creating a positive image of the country.
5. The role of a leader in shaping the political image of a state in the global world.
[bookmark: _GoBack]Task. List the features of the process of strengthening and promoting the image of the Republic of Kazakhstan in the international arena in the context of the President's initiatives . Provide specific examples.
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